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Dr. Phil 5.0 

Jeopardy! 6.5 
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Judge Judy 7.2 

Maximum Exposure 1.4 

Montel Williams 2.3 

Oprah 6.4 

Unexplained Mysteries 1.4 

Wheel of Fortune 7.4 
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The Doctor Is In  

PAX TV has     
announced that as 
of July 1st they will 

be relaunching the network as 
“i.” According to President 
and COO Dean Goodman, 
“The change in brand names 
reflects our strategy to       
operate our primary network 
as independent television by   
offering a mix of original    
series, movies, specials, sports 
and news that appeals to a   
variety of interests.” CTM is 
happy to announce that as   
result of the network’s        
rebranding, On the Cover will 
make its return to the         
television beginning July 4th! 
Hosted by Mark Walberg, On 
the Cover is game show that 
uses the covers of magazines, 
CDs, DVDs, books, and more 
to test the three contestants’ 
knowledge of pop culture 
trivia. The contestant who 
makes it to the final round vies 
for the opportunity at the 
Grand Prize, a trip for two to 
an exotic locale. Each day one 
CC Sponsorship is available. 
For information on rates and  
availability please contact 
Susan Ramsey-Abeyta.  

*estimated 

On the Cover  Recovers 

Creative Television Marketing is very proud to announce that we will be 
representing the Travel and Website Sponsorships for Dr. Phil’s     
2005-2006 Season! In order to create more positive lives for his      
viewers, Dr. Phil McGraw uses his thirty years of psychology           
experience and his “tell-it-like-it-is” style to help people “get real” 
about their attitudes and behaviors. 
 
 Dr. Phil has been a record breaker since the very beginning. When the 
show debuted in September of 2002, he earned the highest ratings of 

any new program in syndication since The Oprah Winfrey Show, which debuted sixteen years 
earlier. Currently earning some of the strongest ratings in syndication, it is clear that Dr. Phil 
has created a one-hour series that deals with topics such as drug interventions, child rearing, 
weight loss, and marital discord, in such a way that melds with people. 
Dr. Phil, a board certified psychologist since 1978, is also an accom-
plished author with five #1 New York Time Bestsellers and a monthly 
column in O, The Oprah Magazine. For more information on rates and      
availability please contact Susan Ramsey-Abeyta. 

The Gang Meets for the Last Time 
 

As part of the continued restructuring of CNN US by its new president,      
Jonathan Klein, The Capital Gang has been disbanded. The Capital Gang aired 
for the last time on June 25th, ending the sixteen year run of the inside-the-
Beltway show created by Robert Novak. Robert Novak also appeared on the 
recently cancelled show Crossfire.  
 

To all of the Robert Novak fans -- not to worry! Novak, along with the other 
Crossfire alums, will become a regular contributor to Wolf Blitzer’s 3-hour   

show, Situation Room, which is slated to begin July 11th. Please see the back page of this 
newsletter for more information on the Situation Room Packages. 

Source: WashingtonPost.com—June 24, 2005, “CNN Disbands Capital Gang As Part of Schedule Shakeup”  

It’s A Whole New Story 
 

Beginning July 9th a revised version of the Sunday morning show On the 
Story will air in place of The Capital Gang, which aired at 7 p.m. on   
Saturday evenings. Since its debut in 2003, On the Story has featured 
CNN’s female correspondents trading notes on the week’s most       
newsworthy events. As with much of the programming on CNN, there 
will be changes -- the most obvious will be the addition of male reporters. 
Also, to broaden its international coverage, international journalism    
veteran, Christiane Amanpour, will join the program, which will be taped 
in front of a studio audience on Friday nights at George Washington        
University in Washington, D.C. In addition to its new time, On the Story will continue to     
re-air Sunday mornings at 10 a.m. If you are interested in Closed Captioning Sponsorships on 
this program, please contact Susan Ramsey-Abeyta for information on the packages           
containing this program. 

CTM wishes everyone a happy and safe summer! Be sure to wear sunscreen, drink plenty of 
fluids and be on the look out for those who cannot always take care of themselves: the elderly,       

children, and our furry friends! 



 
Time 

Magazine 
3.0%  

ABC 
3.7% 

 

NBC 
4.8% 

Fox News  
15.4% 

As the network and cable upfronts wrap up, it is clear that it will be an interesting season for syndication. A dry season for      
launching new programming, with the exception of Martha, Tyra Banks (no 10s), Eye for an Eye, and a few others, we can expect 
that the supply of programming for 10-Second Advertising will be diminished.  Last year we had upwards of 10 new shows to test, 
but most of those shows turned out to be losers including Jane Pauley, Life and Style, and Home Delivery.  So how do you set your 
buying strategy for this coming season?  Stay with the winners! 
 

There is good news for 10-Second advertising buyers. Viewers are going to flock to the tried and true programs because they do not 
have many choices this year.  This, combined with more double runs, will mean better ratings on those shows.  Programs like    
Montel, King of Queens, Wheel of Fortune and Jeopardy! have very little ratings erosion year to year.  In fact, Judge Judy, Judge 
Joe Brown, Dr. Phil and Who Wants to be a Millionaire have seen ratings growth, and the two judge shows are in their mature   
lifecyles! 
 

Why is this so?  Because viewers rejected the ‘04-‘05 flock of new shows and gravitated to their old favorites.  We can also expect 
the same for ’05-‘06 because there will be very little competition for eyeballs out there.  The best strategy for buyers is to spend 
more and tie up the good inventory on top shows that have continued to maintain or grow their ratings over the years.  It is like 
playing the stock market, you know which programs are going to grow because you can see their history.  A good portfolio will 
include a strong base of true performers mixed with some aggressive investing in a bit of the new programming. 
 

I am very excited about the upcoming season!  CTM will continue to take leadership position in this unique and cost-efficient    
national television advertising industry with our current line-up, the addition of a few new programs including Dr. Phil’s Website 
and Travel Sponsorships.  You can also look forward to some new and challenging additions to our inventory coming in the not too 
distant future. 
 

Ciao! 

‘05-’06 Buying Strategy – Stay with the WINNERS! 
~ a commentary by Richard Storrs 

CREATIVE TELEVISION MARKETING 
1015 North Hollywood Way, Suite 101 Burbank, CA 91505 

Phone: 818-842-9119  ▪   Fax: 818-842-9568  ▪   E-Mail: ctm@acreativegroup.com 

What Media Outlet Provides the Most    
Trustworthy and Objective News? 

Source: Advertising Age — June 13, 2005; American Demographics Perception 
Study, May 2005 

Keeping up with the Changes 
 

Due to many of the Jonathan Klein’s programming shake-ups, CTM 
will do a little restructuring of its own. During 3rd Quarter, we will   
introduce a few new  packages and tweak an existing package, which 
will not only reflect changes in programming, but also capitalize upon 
the strength of viewership in certain hours. 
 

Your World Today - as previously announced, News from CNN, airing 
at noon and hosted Wolf Blitzer has been replaced with a simulcast of 
CNN International’s program. 
 

Situation Room - beginning July 11th Wolf Blitzer will be the top dog of 
the afternoon with his three hour show. From that three hour block we 
have created three separate packages in order to deliver the best value 
possible: 
 

• Situation Room 3 p.m. + Weekend Package - combines the 3 p.m. 
hour with an airing of Turn Around with Ali Belshi on Saturday      
mornings at 11 a.m. and the replay of the newly retooled On the 
Story on Sunday mornings at 10 a.m.   

• Situation Room 4 p.m. + Weekend Package - takes the 4 p.m. 
hour of  Blitzer’s block and pair it with the original broadcast of On 
the Story which airs at 7 p.m. on Saturdays evenings and In the 
Money with Jack Cafferty at 3 p.m. on Sunday afternoons. 

 

• Situation Room 5 p.m. Strip - extracts the 5 p.m. hour of           
programming from our CNN Icons Package and places it on its own 
as it is the best performer of any hour outside of primetime! 

 

CNN Icons Package - NewsNight with Aaron Brown (original        
broadcast airing at 10 p.m.; replay airing at 1 a.m.) will be moving into 
the package to join Lou Dobbs Tonight (original broadcast airing at       
6 p.m.; replay airing at 11 p.m.) and Larry King Live (replay airing at  
12 a.m. midnight). 
 

For any questions regarding these changes, rates and availability please 
contact Susan Ramsey-Abeyta. 

 

21.2% 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


